SUMMARY OF CI’s COMMENTS ON THE FINAL DRAFT OF THE UN GUIDELINES RESOLUTION
The final draft of the revised UN Guidelines for Consumer Protection announced on 9 July 2015,
includes several key points that Consumers International (CI) raised in the 2012 and 2013 UNCTAD
meetings and subsequently.
On behalf of our Members CI has played an essential role throughout the revision process. Over the
last three years we have pushed to ensure the revised Guidelines are fit for the future.
It is very encouraging to see that a number of points which we included in our detailed
recommendations in July 2013 have been accepted in some form.
These include improvements in the following areas:
Digital issues
1) Declaration of parity of consumer protection between online and off line transactions;
2) The inclusion of mobile transactions in the section on e-commerce;
Financial services
3) Inclusion of over-indebtedness in collective actions for redress;
4) The inclusion in the section on Financial services, of provisions for remittances,
responsible lending, deposit insurance, and social inclusion;
Privacy
5) The inclusion of consumer privacy both in the text of the Preamble and in the text of the
guidelines;
Implementation
6) The development of international institutional machinery within the UN for the
promotion of international cooperation and the monitoring of the application of the
UNGCP by member states;
Other
7) Extension of the UNGCP to state-owned enterprises;
8) Inclusion of access to essential goods and services as a new legitimate need;
9) Recognition of the desirability of the goal of universal access to public utility services, in
particular, energy;
10) The inclusion of travel and tourism;
There are also some disappointments, in two areas in particular:
Abusive advertising / irresponsible marketing: CI had recommended the inclusion of guidance of
adoption of: “specific measures concerning control of advertising and marketing where consumers
are in particular need of protection, especially in the cases of addictive products such as tobacco and
alcohol, or where consumers are susceptible to manipulation such as through marketing of food and
drink to children especially in relation to unhealthy food.”
Access to Knowledge (A2K): In January 2015 CI recommended the following text: “Member states
should promote the offer of digital content products in terms no less favourable than for other forms
of content. Licenses should allow consumers to time, space and format shift digital content products
taking into account applicable national laws and international treaties, in particular those that allow
for ‘fair use’ and ‘private use’.”

