GREEN ACTION FUND 2017
APPLICATION FORM 

To be submitted to your CI regional office by 19st May (5pm GMT)
The Green Action Fund (GAF) is a collaborative project by CI and the Swedish Society for Nature Conservation (SSNC) to promote safe and sustainable food in the Global South. GAF participants are also a part of SSNC’s wider Global Green Action Week (GAW), an international CSO campaign promoting sustainable consumption.

CI Members are given the opportunity to apply for a grant to carry out awareness and advocacy activities under the theme ‘safe and sustainable food for all’. Utilising their local expertise and networks, CI Members promote local, practical solutions to global consumer issues.
Application instructions and criteria
Applications that do not comply with the instructions will be rejected

· Submit your proposal on the application form provided. Do not make changes to the format or delete any part of it. Responses should be within the word limit required for each section. 
· Proposals should be submitted in word copy. Organisations’ logos are not required on the application form. 
· There is no limit to the number of applications an individual organisation can submit. However, funding is limited to one project per organisation.
· GAF winners are encouraged to actively participate in knowledge-sharing and networking with the wider Green Action Week campaign (by email, GAW website, and social media).
Eligibility
The Green Action Fund is open to all Full and Affiliate CI Member organisations in developing countries (see the OECD DAC-list). CI Supporters, including Government Supporters are not eligible. Membership fees must be fully paid up to the current year (2017).
Primary Criteria
Proposals that do not meet all of the primary criteria will be disqualified.
1. The campaign to be implemented must have a clear focus on both consumer rights and environmental issues.

2. The campaign should raise consumer awareness about safe and sustainable food and food produced using farming methods that exclude chemical pesticides, such as organic farming. The grant must support consumer awareness action or be used to support a well defined and justified advocacy activity to complement the consumer awareness action.
3. Staff costs must not represent more than 35% of the total requested budget. 

4. All activities must take place between 1st September and 31st October 2017, with at least one project activity taking place during the focal Green Action Week of 2nd-8th October.

5. The campaign must be inclusive and must not contribute to discrimination on the grounds of race, gender, sexual orientation or otherwise.
Evaluation Criteria
Proposals will then be reviewed according to a scoring system taking into account the following criteria.
1. The campaign to be implemented should be solution oriented and mitigate a clearly identified problem.
2. The campaign should be of general interest and reach a broad group of consumers and key stakeholders, and not be focused on a small group of consumers.

3. The campaign should have a clear overall goal, measurable objectives and specific outcomes that are attainable in the project period.
4. The budget is detailed, realistic, and clearly linked to the activity/campaign. 

5. The stakeholders identified are relevant, and their role is well defined. The project should foster collaboration and stakeholder partnerships.
6. The campaign should include a gender focus and, to the extent possible, aim to strengthen gender equality and/or women´s and girls’ position and participation.
7. The organisation will ensure that benefits of the campaign are sustained and there will be a long-term impact beyond the end of the funding.
APPLICATION FORM

	Main contact name
	

	Email
	

	Telephone
	

	Organisation
	

	Country
	

	CI Membership Number
	


Project title:
1. Project summary: (no more than 150 words)

	Please give a brief summary of your proposed project, including background context, and establishing a clear link to environment, consumer rights, and the theme for 2016 which is ‘Safe and sustainable food for all’.
2. Problem statement: (no more than 150 words)

Please describe the problem you will address and your proposed solution. 




3. Impact and objectives: (no more than 200 words)

	Describe the specific objectives of the project, as well as the overall impact that the project will have by achieving its objective(s).



4. Activities, and outputs: (no more than 300 words)

	Describe the activities to be undertaken, and your outputs (i.e. the ‘product’ of your activity, for example, number of participants, number of reports, number of radio spots etc). Please also provide a timeframe.

5.       Target group(s), roles and responsibilities: (no more than 300 words)

a.       Describe the target groups, (women/girls and men/boys) the results you expect to achieve on your target groups, and how they will contribute to achieving the project objectives. 

b.      Describe the roles and responsibilities of relevant actors and stakeholders.
When formulating the project, please reflect upon/take into account/describe how the project will affect and contribute to gender equality. The project should, to the extent possible, aim to strengthen gender equality and/or women’s and girls’ position and participation. Applicants should also ensure that people have equal rights of participation and influence in the planning and implementation of the project, independent of their gender. The application as well as reports should also include data on the number of women/girls and men/boys in the target groups.

CI and SSNC adopt a gender-balanced perspective on all projects. This includes women and men’s equal rights, opportunities and responsibilities, as well as women and men’s equal influence and equal sharing of a gainful living. The promotion of gender equality is crucial for eradicating poverty in all its forms, and SSNC and CI believe that sustainable development policies and practices that do not involve women and men alike will not succeed in the long run. For further information, please see SSNC’s Gender Policy 2011-2020 here. 


	


5. Budget:  

	The budget should be no more than GBP £2,000. Please outline below the costs for this activity, broken down into relevant budget lines.
Please break down as much as possible and add additional lines where necessary. 

Exchange rate used: ______________________
Item

Unit

Cost per unit

Number of units

Total cost in local currency

Total cost in GBP

E.g. Radio broadcast, hire of venue, printing, etc.

E.g. Per day, per event

In local currency

E.g. 5 (days)

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Local currency

GBP

TOTAL COST

 

 

 

 




Submission process: Please ensure that you clearly label your application in the subject line of the email ‘Application to the Green Action Fund 2016’, and submit it to the relevant CI regional office by 1st May 2017. Late applications will be immediately rejected. 

Contact details are as follows:
a. For Africa: Xaverine Ndikumagenge XNdikumagenge@consint.org
b. For Asia Pacific: Indrani Thuraisingham indrani@ciroap.org 
c. For the Middle East: Aziza Mourassilo amourassilo@consint.org
d. For Eastern Europe and Central Asia: Sally Nelson snelson@consint.org 
e. For Latin America and the Caribbean: Tamara Meza tmeza@consumidoresint.org  

Timeline: Successful applicants will be notified by CI in June 2016. A memorandum of understanding will then need to be agreed and signed between parties, and the grant payments will be disbursed shortly afterwards. Activities may begin from 1st September 2017 but must end by 31st October 2017. 
Organisations must submit full narrative and financial reports (using the templates provided) to CI by 30th November 2017. At least some of the project activities must take place during Green Action Week (2nd-8th October 2016). Successful organisations must use the templates provided for reporting purposes. The report must contain information about activities undertaken and impact achieved as well as evidence of all financial expenditure.
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