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Abstract: 
B2C e-commerce is forecast to double from US$1.2 trillion in 2013 to US$ 2.4 trillion in 2018. $1.2m 
is spent online every 30 seconds.  E-commerce has transformed the way many consumers shop, 
bringing the benefits of speed, convenience and choice. E-commerce 
also brings new challenges. Levels of access and protection vary 
tremendously from country to country.  Even where access 
and protection levels are high, there are still issues 
around consumer trust. The slower growth in cross-
border e-commerce, even in the EU, suggests that 
consumers may experience particular barriers 
when engaging in e-commerce internationally.

E-commerce is already affecting the way 
in which countries think about trade. In a 
recent OECD survey, half of the countries 
had included provisions related to trade 
in a digital world in their bilateral and or 
regional trade details. Several proposals 
have been made for new WTO work on 
e-commerce.  How can we make sure that 
consumers are at the heart of any future 
work?

This session will explore the consumer 
issues in e-commerce from different country 
perspectives and ask how governments, 
consumer organisations and companies can 
work together to ensure consumers everywhere 
can benefit from e-commerce and remain 
protected?
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